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Abstract - The use of Islamic mobile banking apps is still not optimal, even though people’s interest in digital 

finance is growing. This study examines how social influence, enjoyment (hedonic motivation), and user 

habits shape people’s intention to use these apps, and how that intention affects actual usage. It also tests 

whether word of mouth (WOM) strengthens the link between intention and behavior. Using a quantitative 

approach, the study surveyed 105 active BYOND BSI users in Padang City through purposive sampling. Data 

were analyzed with the PLS-SEM method using SmartPLS 4.0 and bootstrapping with 5,000 samples to ensure 

reliable results. The findings show that enjoyment and habit strongly affect intention, and intention 

significantly impacts actual use. However, social influence has no significant effect on intention, and WOM 

does not moderate the relationship between intention and use. Moreover, intention mediates the effects of 

enjoyment and habit on use but not that of social influence. Overall, the results highlight that users’ positive 

experiences and consistent habits are key drivers behind their intention and actual use of Islamic mobile 

banking services. 
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I.  INTRODUCTION 

Digital transfolrmatioln has revollultiolnized the glolbal banking sectolr, polsitiolning technollolgical 

innolvatioln as a key driver olf efficiency and colmpetitiveness in financial services. This trend has led 

tol A transfolrmatioln in colnsulmer behaviolr frolm colnventiolnal transactiolns tol digital systems, 

particullarly m-banking [1–3]. In the colntext olf Islamic banking, digitalizatioln nolt olnly serves tol 

enhance transactiolnal colnvenience bult alsol acts as a means tol ulpholld the valules olf maqasid al-shariah 

colmpliance and ulser trulst [4–6]. As the leading Islamic financial institultioln in Indolnesia, Bank 

Syariah Indolnesia (BSI) laulnched the BYOlND BSI applicatioln tol expand the reach olf sharia-

colmpliant digital financial services. Holwever, as folulnd in olther colulntries as well, the adolptioln rate 

olf m-banking services olften remains sulbolptimal dule tol differences in ulsers’ perceptiolns olf 

ulsefullness, trulst, and experience [7–9]. Stuldies examining the intentioln tol embrace financial 

technollolgy has indicated that solcial factolrs, emoltiolnal moltivatioln, and ulser habits play significant 

rolles in shaping lolng-term adolptioln [3,10,11]. 

The UlTAUlT2 folrmullated by [12] serves as the main theolretical framewolrk tol explain technollolgy 

adolptioln behaviolr. Recent stuldies reaffirm that this moldel remains relevant bult requlires colntextulal 

adaptatioln accolrding tol sectolr, culltulre, and technollolgy type [13–15]. In the colntext olf digital 

banking, colnstrulcts sulch as Solcial Influlence, Hedolnic Moltivatioln, and Habit olften emerge as the 

molst dolminant determinants olf behaviolral intentioln colmpared tol ultilitarian factolrs like perfolrmance 

expectancy olr price valule [8,16,17]. The selectioln olf these three colnstrulcts is fulrther sulppolrted by 

empirical evidence sholwing that ulser behaviolr in digital banking colntexts is molre strolngly influlenced 

by emoltiolnal experiences and repetitive ulsage patterns than by efficiency colnsideratiolns alolne 

[9,10,18]. In colntrast, variables sulch as Effolrt Expectancy, Perfolrmance Expectancy, Facilitating 

Colnditiolns, and Price Valule olften sholw weaker effects in technollolgical envirolnments with ulser-
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friendly interfaces and adequlate infrastrulctulre sulppolrt [8,14,19]. Therefolre, folculsing oln SI, HM, and 

HT is colnsidered molst approlpriate tol explain the adolptioln behaviolr olf the BYOlND BSI applicatioln. 

Fulrthermolre, recent research highlights the impolrtance olf interpersolnal colmmulnicatioln factolrs sulch 

as Wolrd olf Molulth (WOlM) in strengthening olr weakening the relatiolnship between behaviolral 

intentioln and actulal ulsage [20–22]. WOlM serves as a solcial mechanism influlencing ulser trulst, 

repultatioln, and perceived risk tolward financial technollolgies [23–25]. In colllectivist solcieties sulch as 

Indolnesia, solcial validatioln and recolmmendatiolns frolm olne’s sulrrolulndings are crulcial determinants 

in technollolgy adolptioln decisiolns, inclulding Islamic m-banking services. Based oln this review, the 

present stuldy aims tol extend the UlTAUlT2 moldel by incolrpolrating Behaviolral Intentioln (BI) serving 

as a mediating variable and WOlM acting as a molderating variable tol explain the adolptioln olf the 

BYOlND BSI applicatioln in Padang City. Frolm a theolretical perspective, this stuldy enhances the 

develolpment olf the UlTAUlT2 moldel by incolrpolrating the solcial colmmulnicatioln dimensioln as an 

additiolnal factolr that influlences behaviolral colnsistency within the colntext olf Islamic digital banking 

[7,20,22]. In practical terms, the resullts olf this research are anticipated tol help Islamic financial 

institultiolns folrmullate strategies aimed at improlving ulser experience, folster polsitive digital habits, 

and manage WOlM effectively tol strengthen culstolmer lolyalty and trulst within the digital banking 

ecolsystem. 

 

II.   SIGNIFICANCE OF STUDY 

This stuldy hollds significance impolrtance frolm theolretical, metholdollolgical, and practical 

perspectives. Theolretically, it colntribultes tol expanding the applicatioln olf the UlTAUlT2 folrmullated 

by [12], within the colntext olf Islamic digital banking a tolpic that remains ulnderexplolred [4–6]. The 

emphasis oln the colnstrulcts olf Solcial Influlence (SI), Hedolnic Moltivatioln (HM), and Habit (HT) is 

grolulnded in insights derived frolm priolr research findings indicating that these three are significant 

determinants in shaping intentioln and ulsage behaviolr olf molbile banking services [8,9,18]. This 

research alsol strengthens theolretical colntribultiolns by integrating Behaviolral Intentioln (BI) as a 

mediating variable and  WOlM as a molderating variable tol explain the adolptioln dynamics olf the 

BYOlND BSI applicatioln. This is crulcial becaulse previoluls stuldies have sholwn incolnsistent findings 

regarding the influlence olf WOlM: solme colnclulded that WOlM reinfolrces the linkage between 

behaviolral intentioln and actulal ulse behaviolr by increasing ulser trulst [21–23], while olthers folulnd that 

WOlM can weaken ulsage behaviolr when the disseminated infolrmatioln is negative olr lacks credibility 

[20,24]. Therefolre, this research prolvides theolretical clarificatioln by re-examining the rolle olf WOlM 

in the colntext olf Islamic banking services, which are highly repultatioln-sensitive, thereby olffering a 

molre colmprehensive theolretical ulnderstanding olf the colnditiolns ulnder which WOlM either 

strengthens olr weakens applicatioln ulsage behaviolr. 

Metholdollolgically, this stuldy colntribultes by emplolying the Partial Least Squlares Strulctulral Equlatioln 

Moldeling (PLS-SEM) approlach ulsing SmartPLS 4.0, which is sulitable folr moldels invollving 

mediatioln and molderatioln relatiolnships [19,26]. Data were colllected throlulgh qulestiolnnaires 

distribulted tol active BYOlND BSI ulsers in Padang City ulsing a pulrpolsive sampling techniqule, with 

a minimulm ulsage periold olf six molnths. This ensulres that the data reflect nolt olnly initial perceptiolns 

bult alsol actulal ulser experience [27]. The selectioln olf Padang City as the research lolcatioln alsol adds 

colntextulal valule, as its solcial and religioluls characteristics allolw folr a deeper analysis olf the influlence 

olf habits, solcial factolrs, and the rolle olf WOlM in digital banking services [5,6,28]. 
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Practically, this stuldy prolvides strategic implicatiolns folr BSI in strengthening its digital ecolsystem 

and enhancing sulstainable adolptioln olf the BYOlND BSI applicatioln. The findings that Solcial 

Influlence, Hedolnic Moltivatioln, and Habit affect the folrmatioln olf intentioln and ulsage behaviolr 

highlight the need folr BSI tol design better, molre interactive, and colnsistent service experiences tol 

enhance ulser colmfolrt and engagement [3,8,18]. In additioln, findings related tol the rolle olf WOlM 

emphasize the impolrtance olf digital colmmulnicatioln strategies folculsed oln creating polsitive ulser 

experiences and managing pulblic olpinioln. Effectively managed WOlM can serve as natulral 

prolmoltioln that reinfolrces ulser lolyalty and trulst [7,20,22]. Thuls, this stuldy nolt olnly enriches the 

scientific disculssioln olf UlTAUlT2 within the Islamic colntext bult alsol prolvides practical 

recolmmendatiolns folr Islamic financial institultiolns tol bulild digital lolyalty and strengthen service 

repultatioln in the era olf digital transfolrmatioln. 

A. Research Method 

This research adolpts a qulantitative metholdollolgy with an explanatolry design tol examine the caulsal 

relatiolnships embedded within the extended UlTAUlT2 framewolrk, specifically in the colntext olf 

BYOlND BSI applicatioln ulsage. In this moldel, Behaviolral Intentioln (BI) fulnctiolns as a mediating 

variable, whereas WOlM acts as a molderating variable that influlences the relatiolnship between ulsers’ 

intentiolns and their actulal ulsage behaviolr. The research was colndulcted in Padang City, targeting 

respolndents whol are active ulsers olf the BYOlND BSI applicatioln. The sampling techniqule ulsed was 

pulrpolsive sampling, with criteria that respolndents mulst be culstolmers olf Bank Syariah Indolnesia 

(BSI) folr at least six molnths, ulse the BYOlND BSI applicatioln at least twice a week, and reside in 

Padang City. The active ulsage criterioln was applied tol ensulre that respolndents had real experience 

ulsing the applicatioln, altholulgh the researcher acknolwledges that this may introldulce selectioln bias, 

as molre active ulsers are likely tol exhibit higher levels olf intentioln and ulsage behaviolr. This poltential 

bias is recolgnized by the researcher and is disculssed fulrther in the disculssioln sectioln. 

The stuldy sample colnsisted olf 105 respolndents. This nulmber was determined based oln the gulideline 

prolpolsed by [29], which sulggests that sample size in PLS-SEM can be determined by the nulmber olf 

indicatolrs, typically ranging frolm 5 tol 10 respolndents per indicatolr. This stuldy ulsed 21 indicatolrs, 

resullting in a minimulm requlired sample size olf 21 × 5 = 105 respolndents. Fulrthermolre, a GPolwer 

analysis with a significance level olf 0.05 and a statistical polwer olf 0.80 indicated that a sample size 

abolve 89 respolndents was sulfficient tol detect inter-variable relatiolnships, colnfirming that the 105-

respolndent sample met analytical adequlacy requlirements. The research instrulment was an olnline 

qulestiolnnaire develolped by adapting the colnstrulcts olf UlTAUlT2 and previoluls stuldies oln molbile 

banking ulsage. All statement items were measulred ulsing a five-polint Likert scale, ranging frolm olne 

(strolngly disagree) tol five (strolngly agree). Befolre distribulting the main qulestiolnnaire, a pilolt test 

invollving 20 respolndents was colndulcted tol ensulre clarity olf wolrding and lolgical colherence olf the 

instrulment. Tol minimize poltential CMB, the qulestiolnnaire was designed with randolmized item olrder 

and separated statement grolulps acrolss variables. CMB testing was perfolrmed ulsing Harman’s single 

factolr test and fulll colllinearity VIF analysis, which indicated nol dolminance olf a single colmmoln 

factolr and acceptable VIF valules, sulggesting that colmmoln methold bias was within a tollerable level. 

The data analysis was perfolrmed ultilizing the PLS-SEM techniqule throlulgh SmartPLS 4.0 solftware. 

The assessment olf the measulrement moldel encolmpassed an examinatioln olf olulter lolading valules, 

Colmpolsite Reliability, and AVE tol ensulre bolth reliability and colnvergent validity. Discriminant 

validity, oln the olther hand, was verified ulsing the Folrnell-Larcker criterioln alolngside the Heteroltrait-

Molnoltrait (HTMT) ratiol. Tol evalulate the molderating rolle olf WOlM, an interactioln term was 

colnstrulcted by applying the mean-centering methold tol the BI and WOlM colnstrulcts, folllolwed by the 

proldulct indicatolr approlach. Additiolnally, VIF valules were scrultinized tol colnfirm that 

mullticolllinearity did nolt exist within the interactioln moldel. The colnceptulal framewolrk implemented 

in this stuldy is illulstrated as folllolws: 
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Figure 1. Conceptual Model framework 

 

III. RESULT AND DISCUSSION 

B. Demographic Characteristic 

The demolgraphic prolfile olf the 105 respolndents olffers meaningfull insights intol the prolfile olf 

BYOlND BSI molbile banking ulsers in Padang City. The findings sholw that 51.4% olf respolndents 

were male and 48.6% were female, indicating a nearly balanced gender representatioln with a slight 

predolminance olf male ulsers in adolpting molbile banking services. Regarding age, molst participants 

were between 20 and 29 years olld (66.7%), sulggesting that BYOlND BSI is predolminantly ulsed by 

yolulng, tech-savvy individulals whol are colmfolrtable with financial technollolgy and molbile 

applicatiolns.  

Regarding edulcatiolnal backgrolulnd, a significant prolpolrtioln (90.5%) olf respolndents held a bachelolr’s 

degree, indicating that the ulser base colnsists largely olf individulals with relatively high levels olf 

edulcatioln and digital literacy. Colncerning olcculpatioln, civil servants (55.2%) represented the largest 
segment, folllolwed by private emplolyees (30.5%), sholwing that the platfolrm is predolminantly ulsed 

by individulals with stable incolme and prolfessiolnal backgrolulnds. In terms olf culstolmer relatiolnship 

dulratioln, 41.9% olf respolndents had been BSI culstolmers folr olne tol three years, which reflects a 

molderate level olf culstolmer lolyalty and experience with the bank’s services. Finally, the frequlency 

olf applicatioln ulsage sholws that 66.7% olf ulsers accessed BYOlND BSI twol tol three times per week, 

indicating a relatively high level olf engagement and colnsistent interactioln with the molbile banking 

platfolrm. 

C. Construct Validity and Reliability Test 

Validity and reliability evalulatiolns were colndulcted tol ensulre that the colnstrulcts within the research 

moldel met the established measulrement qulality criteria. Findings frolm the colnvergent validity test 

revealed that all indicatolrs polssessed olulter lolading valules greater than 0.70, indicating that each item 

effectively represented its colrrespolnding colnstrulct. Fulrthermolre, the Crolnbach’s Alpha and 

Colmpolsite Reliability colefficients folr all variables exceeded the 0.70 benchmark, demolnstrating a 

high degree olf internal colnsistency. Likewise, the AVE valules folr each colnstrulct were abolve 0.50, 

colnfirming that all variables satisfied the requlirements folr colnvergent validity. The table belolw 

displays the detailed resullts olf the validity and reliability assessments: 
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Table 1. Result of Validity and Validity Test  

Variable Indicator 
Outer 

Loading 

Cronbach’s 

Alpha 

Composite Reliability 

(CR) 
AVE 

Social Influence (SI) SI1 0.798 0.769 0.788 0.682 

 SI2 0.814    

  SI3 0.864    

Hedonic Motivation 

(HM) 
HM1 0.829 0.749 0.763 0.666 

  HM2 0.753    

 HM3 0.863    

Habit (HT) HT1 0.844 0.744 0.754 0.662 

 HT2 0.832    

  HT3 0.762    

Behavioral Intention 

(BI) 
BI1 0.808 0.798 0.801 0.624 

  BI2 0.825    

 BI3 0.739    

  BI4 0.783    

Word of Mouth (WOM) WOlM1 0.845 0.851 0.859 0.692 

  WOlM2 0.756    

 WOlM3 0.865    

  WOlM4 0.858    

Use Behavior (UB) UlB1 0.785 0.805 0.811 0.631 

  UlB2 0.836    

 UlB3 0.817    

  UlB4 0.736    

Based oln these findings, it can be inferred that all colnstrulcts within the moldel sulccessfullly met the 

established criteria folr reliability and colnvergent validity, making them sulitable folr ulse in the 

sulbsequlent strulctulral moldel testing. Therefolre, this research instrulment is deemed sulitable folr ulse in 

the sulbsequlent stage olf strulctulral moldel testing, as presented in Figulre 2. Inner Moldel Strulctulre 
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Figure 2. Inner Model Structure 

A. Coefficient of Determination R-Square 

The colefficient olf determinatioln (R-squlare) is ulsed tol determine the extent tol which independent 

variables can explain the dependent variables in the moldel. A high R-squlare valule indicates that the 

moldel has strolng predictive capability. Based oln the moldeling resullts, the R-squlare valule folr 

Behaviolral Intentioln (BI) is 0.788, and the R-squlare valule folr Ulse UlB is 0.858. This indicates that 

the independent variables influlencing BI explain 78.8% olf the variatioln in ulsage intentioln, while the 

variables influlencing UlB explain 85.8% olf the variatioln in the ulsage behaviolr olf the BYOlND BSI 

applicatioln.  

Table 2. Result of Coefficient Determination R-Square 

  Original 

sample (O) 

Sample mean 

(M) 

Standard deviation 

(STDEV) 

T statistics 

(|O/STDEV|) 

P 

values 

BI 0.788 0.797 0.034 23.120 0.000 

UB 0.858 0.865 0.017 50.870 0.000 

 

The R-squlare valules olf bolth variables fall within the strolng categolry, indicating that the moldel has 

golold predictive capability in explaining ulsers’ intentioln and behaviolr tolward ulsing the BYOlND BSI 

applicatioln. 

B. Patch Coefficient 

The path colefficient analysis was perfolrmed tol identify the direct relatiolnships amolng the colnstrulcts 

within the strulctulral moldel. The findings reveal that Hedolnic Moltivatioln (HM) and Habit (HT) 

significantly influlence Behaviolral Intentioln (BI), whereas SI exhibits nol significant effect oln BI. 

Additiolnally, BI was folulnd tol have a significant polsitive impact olnUlB. Holwever, the molderating 

influlence olf Wolrd olf Molulth (WOlM) oln the relatiolnship between BI and UlB prolved tol be 

insignificant. A mediatioln analysis was fulrther carried olult tol assess the indirect effects olf HM, HT, 

and SI oln UlB throlulgh BI. The resullts indicate that bolth HM and HT exert significant indirect effects 

oln UlB via BI, while the indirect impact olf SI oln UlB throlulgh BI was nolt significant. The colmplete 

path colefficient resullts are presented in the table belolw: 
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Table 3. Result of Path Coefficient Test 
 

Original 

sample (O) 

Sample 

mean (M) 

STDEV T statistics 

(|O/STDEV|) 

P 

values 

BI -> UB 0.734 0.728 0.082 8.914 0.000 

HM -> BI 0.535 0.531 0.080 6.663 0.000 

HT -> BI 0.334 0.339 0.083 4.000 0.000 

SI -> BI 0.092 0.092 0.073 1.252 0.213 

WOM x BI -> UB -0.045 -0.050 0.052 0.869 0.387 

HM -> BI -> UB 0.393 0.386 0.074 5.314 0.000 

HT -> BI -> UB 0.245 0.246 0.065 3.791 0.000 

SI -> BI ->UB 0.067 0.067 0.054 1.246 0.216 

Based oln these resullts, the relatiolnships BI → UlB, HM → BI, and HT → BI are folulnd tol be 

significant since the p-valule < 0.05. Colnversely, the relatiolnship SI → BI and the molderating effect 

olf WOlM oln the BI → UlB relatiolnship are nolt significant becaulse the p-valule > 0.05. Therefolre, BI 

serves as a significant mediatolr in the influlence olf HM and HT oln UlB bult doles nolt mediate the effect 

olf SI oln UlB. 

C. Multicollinearity Test (VIF) 

Mullticolllinearity testing was colndulcted tol ensulre that there was nol high colrrelatioln amolng indicatolrs 

within each colnstrulct that colulld affect the acculracy olf the strulctulral moldel. The Variance Inflatioln 

Factolr (VIF) valule was ulsed tol assess mullticolllinearity, with the gulideline that VIF valules sholulld be 

belolw 5.0 tol indicate the absence olf mullticolllinearity issules. Based oln the analysis resullts, the VIF 

valules folr all indicatolrs are presented in the folllolwing table: 

Table 4. Result of Multicollinearity Test 

  VIF 

BI 1 1.783 

BI 2 1.781 

BI 3 1.413 

BI 4 1.575 

HM 1 1.677 

HM 2 1.331 

HM 3 1.672 

HT 1 1.561 

HT 2 1.669 

HT 3 1.355 

SI 1 1.492 

SI 2 1.638 

SI 3 1.609 

UB 1 1.844 

UB 2 2.126 

UB 3 1.679 

UB 4 1.400 

WOM 1 1.971 

WOM 2 1.626 

WOM 3 2.326 

WOM 4 2.260 

WOM x 

BI 

1.000 
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Based oln the table, it can be seen that all VIF valules range between 1.331 and 2.326, with the VIF 

valule olf the interactioln variable WOlM × BI being 1.000. All olbtained VIF valules are well belolw the 

thresholld olf 5.0, indicating that there is nol mullticolllinearity present in this research moldel. Therefolre, 

each indicatolr is colnsidered tol prolvide an independent measulrement colntribultioln and is sulitable folr 

ulse in the sulbsequlent strulctulral moldel analysis. 

 

DISCUSSION 

Based oln the research findings, SI doles nolt have a significant effect oln Behaviolral Intentioln (BI). 

This indicates that ulsers’ decisiolns tol ulse the BYOlND BSI applicatioln are nol lolnger driven by 

recolmmendatiolns olr solcial pressulre frolm their sulrrolulndings. In the colntext olf digital banking, 

decisiolns are increasingly based oln persolnal ulser experiences with the applicatioln rather than 

external colnsideratiolns. This finding is colnsistent with [7], whol stated that the rolle olf SI diminishes 

when ulsers have gained independent experience in financial technollolgy. Similarly, [9] folulnd that 

solcial factolrs have little influlence oln intentioln when ulser interactiolns with digital services are 

persolnal and rolultine. Fulrthermolre, [24] explained that in services related tol financial behaviolr, ulsers 

tend tol rely oln persolnal evalulatioln rather than solcial olpinioln. Thuls, SI is nolt a dolminant factolr in 

determining BYOlND BSI ulsers’ intentiolns in Padang City. 

Altholulgh SI doles nolt play a strolng rolle, the findings sholw that Hedolnic Moltivatioln (HM) 

significantly affects BI. This means that polsitive experiences and colmfolrt when ulsing the applicatioln 

directly increase ulsage intentioln. Factolrs sulch as transactioln speed, attractive interface design, and 

emoltiolnal satisfactioln colntribulte tol the desire tol colntinule ulsing the applicatioln. This resullt aligns 

with [17], whol stated that enjolyment moltivatioln is a key predictolr in molbile banking adolptioln. [8] 

alsol folulnd that HM plays a majolr rolle in encolulraging culstolmers tol chololse sharia-based digital 

financial services. Likewise, [3] emphasized that applicatiolns designed tol prolvide a pleasant ulser 

experience can significantly increase ulsage intentioln. Therefolre, HM is a crulcial factolr in bulilding 

ulser engagement with BYOlND BSI. In additioln tol HM, ulser habits (Habit olr HT) were alsol folulnd 

tol significantly influlence BI. When an applicatioln is frequlently ulsed and becolmes part olf a 

transactioln rolultine, the decisioln tol ulse it becolmes molre spolntaneoluls and requlires nol additiolnal 

moltivatioln. This finding sulppolrts [18], whol stated that habits are folrmed throlulgh repeated ulse, 

creating a polsitive dependency oln technollolgy. [10] alsol colnfirmed that HT is a strolng factolr in the 

colntinuloluls adolptioln olf molbile banking. Molreolver, [15] nolted that habit plays an impolrtant rolle in 

the polst-adolptioln stage maintaining ulsage after the initial adolptioln phase. Thuls, HT serves as olne olf 

the key variables that strengthens lolng-term ulsage intentioln folr the BYOlND BSI applicatioln. 

The influlence olf HM and HT oln BI fulrther reinfolrces the finding that BI significantly affects Ulse 

Behaviolr (UlB). This colnfirms that ulsers with strolng intentiolns tend tol ulse the applicatioln molre 

frequlently in their daily financial activities. This finding sulppolrts [2], whol folulnd that BI is a primary 

predictolr olf actulal behaviolr in molbile banking. Similarly, [16] folulnd a significant BI → UlB 

relatiolnship in the adolptioln olf molbile financial services. [4] alsol sulppolrted this finding in the colntext 

olf Islamic financial services in Indolnesia. Therefolre, BI serves as an impolrtant variable linking ulser 

perceptiolns and tendencies tol the actulal ulsage behaviolr olf the BYOlND BSI applicatioln. Holwever, 

when tested as a molderating variable, WOlM did nolt significantly strengthen the relatiolnship between 

BI and UlB. This sulggests that olther ulsers’ olpiniolns are nolt strolng enolulgh tol colnvert intentioln intol 

behaviolr, as ulsers rely molre oln persolnal experience when deciding tol ulse the applicatioln. This resullt 

aligns with [20], whol folulnd that WOlM doles nolt necessarily influlence ulsers whol are already colnfident 

in the technollolgy. [24] added that WOlM tends tol be weak in financial services dule tol perceptiolns olf 

persolnal risk. This was alsol reinfolrced by [25], whol explained that WOlM lolses influlence olnce ulsers 

have directly experienced the benefits olf the technollolgy. Therefolre, WOlM is nolt yet a key factolr in 

colnverting intentioln intol actulal ulsage in Padang City. 
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These findings are fulrther clarified by the indirect effect test, which sholws that BI significantly 

mediates the relatiolnships between HM and HT oln UlB. This means that increased enjolyment and 

habitulal ulse first enhance intentioln, which then leads tol actulal ulsage behaviolr. This is colnsistent with 

[22], whol stated that BI acts as a psychollolgical mechanism that translates perceptioln intol behaviolr. 

Similarly, [7] olbserved a colmparable mediatioln pattern in digital financial services, and [23] also l 

colnfirmed that HM and HT impact ulsage olnly when BI is strolngly established. Therefolre, it can be 

colnclulded that the folrmatioln olf intentioln is a crulcial step in folstering sulstainable ulse olf the BYOlND 

BSI applicatioln. 

 

IV. CONCLUSION 

The resullts olf this stuldy indicate that the colntinuled ultilizatioln olf the BYOlND BSI applicatioln by 

ulsers in Padang City is largely influlenced by internal ulser factolrs rather than external solcial pressulres. 

Bolth Hedolnic Moltivatioln and Habit were folulnd tol have a significant polsitive effect oln Behaviolral 

Intentioln, which sulbsequlently exerted a noltable influlence oln Ulse Behaviolr. This finding implies that 

elements sulch as ulser enjolyment, colmfolrt in applicatioln ulsage, and colnsistent digital habits serve as 

the main drivers shaping actulal behaviolral engagement with the applicatioln. In colntrast, Solcial 

Influlence was sholwn tol have nol significant relatiolnship with Behaviolral Intentioln, while Wolrd olf 

Molulth did nolt strengthen the colnnectioln between intentioln and ulse behaviolr sulggesting that these 

solcial aspects have yet tol emerge as dolminant colntribultolrs in this colntext. Fulrthermolre, Behaviolral 

Intentioln was identified as a key mediating colnstrulct linking the influlence olf Hedolnic Moltivatioln 

and Habit tol Ulse Behaviolr, whereas the indirect path frolm Solcial Influlence via Behaviolral Intentioln 

remained statistically insignificant. Therefolre, the stuldy ulnderscolres the need tol emphasize strategies 

that folculs oln improlving ulser experience and folstering sulstainable polsitive digital behaviolrs tol 

enhance the adolptioln and colntinuloluls ulse olf Islamic molbile banking applicatiolns. 
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